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Retail Sales

•	 UK retail sales values fell 2.3% on a like-for-like basis in April against an increase of 4.6% in 2009. The April trading period 	
	 included only Easter Sunday and Monday this year. However last year’s sales were boosted by the entire Easter period 	
	 falling in April. Total year-on-year sales fell 0.2% against a 6.3% rise in 2009. 

•	 Food sales slowed, mainly a result of the earlier Easter timings. Non-food was also affected by the timing of Easter 	
	 but pre-election uncertainty and consumer caution also hit sales. Consumers favoured essential items and replacement 	
	 purchases over discretionary items. Clothing and footwear slowed, and despite further discounts and promotions, 	
	 homewares fell back below last year’s levels.

•	 Non-food non-store sales (internet, mail-order and phone sales) were 15.9% higher in April than a year ago, the same as 	
	 in March and in line with previous months. Online discounts and promotions supported this growth. 

Property Market Performance

•	 The property investment market continued to improve in April but at the slowest rate since August last year. Figures 	
	 from IPD show that capital values for all retail grew month-on-month by 0.88%. Retail warehousing was again the key 	
	 driver behind this with values growing by 0.98%. 
 
•	 April marked the 21st consecutive month of rental decline. Retail rental values fell 0.29% with shopping centres 	
	 recording the largest decrease of 0.63%. Standard shops in the South East saw no change on last month, but values 	
	 across the rest of the UK declined 0.37%. Retail Warehouses rental values also fell 0.26%.  
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Crowning deal for Westgate 
Prospects for a new shopping centre in Oxford moved a step closer last month with the sale 
of the Westgate Centre to the Crown Estate. The Crown, advised by King Sturge, paid Capital 
Shopping Centres £56m for the 320,000 sq ft mall and, in a separate deal, sold a 50% stake to 
Land Securities. The partnership will assess development prospects for the site on which CSC 
had previously secured planning for a 750,000 sq ft scheme. King Sturge is leasing agent and 
property/asset manager. 



Retailer Trading Performance

•	 Sainsbury’s has revealed a pre-tax profit rise of 17.5% to £610 million in the 52 weeks to 20 March 2010. Total sales 	
	 including fuel increased 5.1% to £21.4 billion and excluding fuel by 6.7%, while like-for-like sales improved 4.3%. 

•	 Grocery retailer Asda has suffered a 0.3% sales decline in the first quarter to 31 March 2010. 

•	 Waitrose has announced a 3.4% like-for-like sales increase year-on-year in the 13 weeks to 30 April 2010. Over the same 	
	 period, total sales increased 11.6%.

•	 Home Retail Group, owner of the Argos and Homebase brands, has reported an 11% decline in pre-tax profit to £293 	
	 million. However, in the year to 27 February 2010, sales were up 2% to £6 billion. 

•	 Kesa Electricals, owner of the Comet chain, has blamed poor weather for a 1.2% year-on-year decline in like-for-like sales	
	 between 9 January and 30 April 2010. Group revenue in the same period climbed 1.1%, while total sales at Comet fell 	
	 3.4% and group sales rose 1.2%. 

•	 Electricals retailer DSGi which operates chains including PC World and Currys has announced a 6% year-on-year like-for-	
	 like sales increase in the 28 weeks to 1 May 2010. In the year to the same date like-for-like sales improved 2%. 

•	 Carpetright has revealed a like-for-like sales increase of 1.5% in the 12 weeks to 24 April 2010. Revenue increased 6.8% 	
	 while group sales grew 4.9%.

•	 Homewares retailer Dunelm has revealed that year-on-year like-for-like sales were up 10% for the 42 weeks to 24 April 	
	 2010. Total sales in the period reached £405.7 million.

•	 Liberty, the upmarket department store, has revealed a year-on-year sales rise of 40% to £26 million in the four months 	
	 to April 2010. The retailer said that it benefited from a strong performance in its fabrics division, its flagship London store 	
	 and its online division.

•	 Alliance Boots has reported pre-tax profits of £475 million in the year to 31 March 2010, an increase of £13 million from 	
	 the year before. Group sales increased 9.6% to £22.5 billion. Like-for-like sales at its health and beauty division were up 	
	 3%, profit rose 8.5% and sales improved 5.2%. In the pharmaceutical wholesale division, profit was up 17.2% and sales 	
	 up 10.3%. 

•	 Childrenswear retailer Mothercare has revealed a 10% rise in sales to £1.1 billion in the year to 27 March 2010.  Like-for-	
	 like sales grew 3% over the period.

•	 HMV Group has reported a like-for-like decline in sales of 13.2% for the 16 weeks to 24 April 2010. Total sales dropped 	
	 8.2% over the same period.

•	 Clothing retailer Next has revealed that like-for-like sales rose 2.2% year-on-year in the 13 weeks to 1 May 2010, while 	
	 total sales excluding tax climbed 4.1%. 

•	 Supergroup, owner of the Superdry brand and retail chain Cult, announced an 83% leap in full-year group sales to £139 	
	 million.

•	 Lingerie retailer Ann Summers has reported a 12.2% increase in operating profits to £6.9 million for the year whilst sales 	
	 remained static at £121 million. 

•	 Value clothing retailer The Original Factory Shop has reported a 35% sales increase to £132 million in the year to 28 	
	 March 2010. Like-for-like sales climbed 7%.

•	 Clinton Cards suffered a 1.7% sales decline in the 13 weeks to 13 May 2010. But the greetings cards retailer said that 	
	 year-on-year like-for-like sales to the same date were up 1.6%. 
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Mergers, Acquisitions, Administrations, CVAs

•	 London department store Harrods has been sold by its owner Mohammed Al Fayed to Qatar Holdings for a reported  
	 £1.5 billion. The investment company is expected to open new stores outside of the UK. 

•	 Department store group Vergo Retail fell into administration on 7 May 2010. MCR have been appointed as administrators  
	 and have announced plans to close nine stores in an attempt to stem losses and keep the remaining ten stores trading. 
	 The closures will result in 335 redundancies. 

•	 Arts and craft retailer HobbyCraft has been sold in a management buyout backed by private equity firm Bridgepoint  
	 Capital. It is rumored Bridgepoint paid more than £100 million for the retailer that was originally valued at £70 million.

•	 US private equity group Warburg Pincus has purchased Poundland from Advent International in a deal worth £200 million. 

•	 Waterstone’s plans to open Paperchase concessions in 20 selected stores. The book retailer, owned by the HMV Group,  
	 has struck up a deal in order to boost its stationery offer. Paperchase previously had concessions in Borders stores which  
	 all closed down at the end of last year.

•	 Value fashion retailer Ethel Austin has been bought out of administration by former owner Elaine McPherson and  
	 re-launched as ‘Life and Style’. Textile businessman Suresh Ruia has also supplied a significant cash injection and  
	 become a major shareholder in the business. The cash injection will be used to drive expansion of the new company that 
	 currently consists of 91 former Ethel Austin stores.
 
•	 XTC Clothing has bought childrenswear retailer Adams out of administration. They plan to reopen up to 40 stores.

Retailer Expansion

•	 John Lewis has announced that it will open two new ‘At Home’ stores in an attempt to broaden its customer base. The  
	 two new stores, in Swindon and Tunbridge Wells, will take the total number of stores in the format to four.

•	 Mountain Warehouse is planning further expansion after reporting improved sales for the year. The outdoor retailer said it 
	 plans to open a further 20 to 30 stores this financial year, after opening 30 last year.

•	 London based healthy-eating restaurant Tossed has secured £1.5 million of venture capital from Bringea. The chain of  
	 seven restaurants plans to use the money to drive expansion to bring this number to 25.  

•	 The Original Factory Shop plans to open 35 new stores this year. The retailer that currently has a chain of 134 stores will  
	 create up to 1,000 jobs in the process.  

•	 Menswear retailer Moss Bros has announced plans to launch a chain of stores selling bespoke suits in an effort to gain a 
	 share of the market from traditional tailors. The first store is set to open in the City of London in June 2010, with plans  
	 for the concept to be rolled out through the rest of the UK later in the year. 

•	 The newly merged Orange and T-Mobile entity has announced plans to increase their high street presence from 711 to  
	 nearer to 800 stores. The enlarged group, which has re-branded as ‘Everything Everywhere’, has already scouted out  
	 sites for dozens of new shops. It had previously planned to cut the number of outlets following merger. 
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